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I
t was springtime in Paris. Horse-chestnut and 
DOPRQG�WUHHV�ZHUH�LQ�ZKLWH��ʯXƨ\�EORRP��DQG�
FKLOGUHQ�ZHUH�ʯRDWLQJ�WR\�VDLOERDWV�DFURVV�WKH�
-DUGLQ�GX�/X[HPERXUJśV�*UDQG�%DVVLQ��,�ZDV�
DERXW�ʔʕ�\HDUV�ROG��DQG�,�ZDV�LQ�JLGG\��KHDUW�
ʯXWWHULQJ�ORYHřZLWK�D�EDJ��0\�PRP�DQG�,�
ZHUH�YLVLWLQJ�P\�DXQW��DQG�WKH�WKUHH�RI�XV�ZHUH�
VWUROOLQJ�DORQJ�WKH�5XH�GX�)RXU�LQ�WKH�FLW\śV�ʙWK�

DUURQGLVVHPHQW��3HUFKHG�LQ�WKH�YLWULQH�RI�D�VPDOO�VKRS�ZDV�
D�EXFNHW�EDJ��HPEURLGHUHG�LQ�D�IRONORULF�KDSS\�FRORXUHG�
SDWWHUQ���,W�ZDV�WKH�ODWH�śʛʓV��ZKHQ�DUWLVDQDO�KLSSLHGRP�
ZDV�PDNLQJ�D�FRPHEDFN�DQG�SDWFKRXOL�VFHQWHG�VWRUHV�OLNH�
7RURQWRśV�,QWL�&UDǟV�ZHUH�D�WHHQDJHUśV�IDVKLRQ�PHFFD���$V�
VRRQ�DV�,�ODLG�H\HV�RQ�WKLV�PDUYHO��,�PHQWLRQHG�WR�P\�PRP�
WKDW�,�OLNHG�LW��WU\LQJ�WR�VRXQG�FDVXDO��6KH�OLNHG�WKH�EDJ��
WRR��VKH�UHSOLHG��DQG�WKHQ�ZH�DOO�ZDONHG�SDVW�LW��,�NQHZ�WKDW�
LI�,�GLGQśW�WDNH�LPPHGLDWH�DFWLRQ��VRPHRQH�HOVH�ZRXOG�EH�
ZLWK�P\�EDJ��,�FRXOGQśW�VOHHS�WKDW�QLJKW��,�DOVR�IHOW�DVKDPHG�

RI�WKH�LQWHQVLW\�RI�P\�ORQJLQJ��,�VXPPRQHG�WKH�FRXUDJH�WR�
DGPLW�P\�IHHOLQJV�WR�P\�PRP��ZKR�LQGXOJHG�PH�DQG�ERXJKW�
WKH�EDJ��,�ZRUH�LW�WR�VFKRRO�XQWLO�WKH�VWUDSV�IUD\HG��
7KLV��LW�WXUQHG�RXW��ZDV�KRZ�,�DOZD\V�OLNHG�WR�VKRSřQRW�IRU�

QHFHVVLW\�EXW�IRU�ORYHřZDQGHULQJ�DURXQG�VHDUFKLQJ�IRU�WKH�
coup de foudre��%XW�QRZ��LQ�WKLV�DJH�RI�,QVWDJUDP��,�WHQG�WR�IDOO�
LQ�ORYH�RQOLQH�DQG�VSHQG�ZHHNV�LQ�DQWLFLSDWRU\�H[FLWHPHQW��IDQ-
WDVL]LQJ�DERXW�OLIH�ZLWK�REMHFWV�WKDW�KDYH�VHGXFHG�PH�IURP�WKH�
VFUHHQ�RI�P\�L3KRQH��,I�,�IHHO�WHPSRUDULO\�DOWHUHG�DQG�XSOLǟHG��
LWśV�EHFDXVH�,�DP��'DYLG�6XO]HU��SURIHVVRU�RI�QHXURELRORJ\�DW�
1HZ�<RUNśV�&ROXPELD�8QLYHUVLW\��H[SODLQV�WKDW�WKH�SURVSHFW�
RI�EX\LQJ�VRPHWKLQJ�QHZ��DVVRFLDWHG�ZLWK�DQ�ŝXQH[SHFWHG�
UHZDUG�Ş�H[FLWHV�D�VXUJH�RI�IHHO�JRRG�GRSDPLQH��WKH�QHXURWUDQV-
PLWWHU�DVVRFLDWHG�ZLWK�SOHDVXUH�DQG�DGGLFWLRQ��$ERXW�\RXU�
EUDLQ�RQ�,QVWDJUDP��6XO]HU�VXJJHVWV��ŝ6RPHWKLQJ�OLNH�JDPEOLQJ�
RU�,QVWDJUDP�LV�VSRUDGLF�HQRXJK�WKDW�\RX�GRQśW�NQRZ�ZKHQ�\RX�
ZLOO�EH�ŚUHZDUGHG�ś�VR�LW�LV�ZHOO�GHVLJQHG�WR�DFWLYDWH�WKH�GRSD-
PLQH�V\VWHP�DQG�NHHS�\RX�LQWHUHVWHG��RU�ŚKRRNHG�śŞ��} 
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You Must 
Remember This

Fashion once occupied boutique windows and mail-order catalogues. 
In this digital age, we can see desirable objects anytime, anywhere.

By Olivia Stren
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 I
t’s safe to say that I’m hooked. I have spent a 
humiliating amount of time scrolling through 
the Instagram accounts of my fashion crushes 
(Ulla Johnson, Clare Vivier, Apiece Apart, Jesse 
.DPP��HWF���DQG�QXUWXULQJ�ORYH�DƨDLUV�ZLWK�
clothes and bags and the fantasy of the life 
required to accessorize them. With the time I’ve 
spent on the Ulla Johnson and Clare Vivier sites 

alone, I could have enrolled in design school and launched 
P\�RZQ�IDVKLRQ�OLQHřRU�DW�OHDVW�XQORDGHG�WKH�GLVKZDVKHU��
On a recent trip to Los Angeles, I visited Clare Vivier’s lovely 
6LOYHUODNH�ERXWLTXH�DQG�H[FODLPHG��ŝ2K��LV�WKDW�-HDQQH"�:RZ��
VKH�LV�EHDXWLIXO�Ş�,�ZDV�UHIHUULQJ�WR�D�KDQGEDJ��,�NQHZ�KHU��DV�
LQ�WKH�EDJ��E\�QDPH��,�KDG�ʮUVW�PHW�KHU�RQ�,QVWDJUDP��/LNH�D�
FHOHEULW\��VKH�ZDV�PRUH�SHWLWH�LQ�SHUVRQ�
2I�FRXUVH��IDVKLRQ�KDV�DOZD\V�EHHQ�DERXW�IDQWDV\��SURMHFWLRQ�

DQG�XQUHTXLWHG�ORYH��,�XVHG�WR�UHO\�RQ�WKH�-�&UHZ�FDWDORJXH�
for these pathologies. But Instagram is an ever-refreshed daily 
catalogue, dispatching postcards from the better-lit life you 
ZLVK�\RX�KDG��-HQQD�-DFREVRQ��D�VRFLDO�PHGLD�UHVHDUFKHU�LQ�WKH�
faculty of information at the University of Toronto, says: “We’re 
ZDQWLQJ�IXUWKHU�FRQQHFWLYLW\��,WśV�QRW�HQRXJK�WR�KDYH�D�FDWD-
ORJXH��VD\��RQFH�D�PRQWK��LWśV�DERXW�ZKDWśV�QHZ�WRGD\��5HJXODU�
DGYHUWLVLQJ�RU�PDUNHWLQJ�ZDV�DERXW�SXVKLQJ�SURGXFWV�RQ�D�
target group of people. But [Instagram and social media] are 
DERXW�FXOWLYDWLQJ�D�FRQQHFWLRQ�ZLWK�D�FHUWDLQ�JURXS�RI�SHRSOH��
It’s about saying ‘We like the same things.’ It’s about a lifestyle. 
You’re buying into a lifestyle. We’re buying these products or 
these clothes because that brand understands us; it understands 
ZKR�ZH�DUH�DQG�ZKDW�ZH�OLNH�Ş
$QG�ZKDWřRU�ZKRř,�FXUUHQWO\�OLNH�LV�1DWDOLD��D�GHVWDELOL]-

ingly lovely Ulla Johnson silk embroidered peasant-style midi-
GUHVV��,�VSRWWHG�KHU�RQ�,QVWDJUDP�DQG�VKDUHG�P\�IHHOLQJV�ZLWK�
D�IULHQG��DQRWKHU�8OOD�-RKQVRQ�IDQ�DQG�IROORZHU���8OOD�-RKQVRQ�
FODLPV�DERXW�ʘʜ�ʗ�.�RI�XV���ŝ2K��,�ORYH�KHU�FORWKHV�VR�PXFK�Ş�
VKH�VDLG��ŝ6KH�PDNHV�PH�OLHřWR�P\VHOI�Ş�

Instagram has made celebrities, or “micro-celebrities,” out 
RI�VPDOOHU�VFDOH�GHVLJQHUV�OLNH�-RKQVRQ�DQG�9LYLHU��ZLWK�ʚʔ�ʙ�
.�IROORZHUV���3DUW�RI�,QVWDJUDPśV�SRZHU�OLHV�LQ�LWV�DELOLW\�WR�
foster a sense of intimacy. “There is a perceived closeness that 
LV�DƨRUGHG�WR�XV�E\�VRFLDO�PHGLD�EHFDXVH�LW�DƨRUGV�WZR�ZD\�
communication,” says Jacobson. “So even if the person doesn’t 
UHVSRQG�WR�XV��ZH�DUH�VWLOO�DEOH�WR�PHVVDJH�WKHP�DQG�ZH�IHHO�
that there is a personal connection. There’s the illusion of pub-
OLFLW\�DQG�GLVFORVXUH�ZLWK�VRFLDO�PHGLD��3HRSOH�DUH�ZLOOLQJ�WR�

VKDUH�SDUWV�RI�WKHLU�OLYHV�WKDW�PD\EH�ZRXOG�KDYH�EHHQ�FRQVLG-
HUHG�SULYDWH�Ş�:H�QRZ�DGPLUH�QRW�RQO\�WKH�GHVLJQHUVś�FORWKHV�
but also their children, homes, dogs, holidays and breakfasts.

About this illusion (delusion?) of intimacy, Johnson herself 
VD\V�LWśV�QRW�DOO�WKDW�GHOXVLRQDO��ŝ:H�NQRZ�PXFK�PRUH�DERXW�
GHVLJQHUVś�SRLQWV�RI�YLHZ�DQG�SDVVLRQV�DQG�LQWHUHVWV�WKDQ�ZH�
ever did,” she says. “Storytelling has become increasingly 
important in understanding a brand’s ethos, and Instagram has 
really helped to give that voice.” Instagram, says Johnson, has 
KXJHO\�LQʯXHQFHG�KHU�EXVLQHVV��ŝ,W�ZDV�WKH�ʮUVW�WLPH�,�UHDOO\�
had direct access to our clientele. I think that being able to 
HODERUDWH�RQ�ERWK�RXU�EUDQG�DQG�P\�OLIHVW\OHřIDPLO\��WUDYHO��
my home, the personal and poetic moments of our design pro-
FHVVřFUHDWHG�D�ZKROH�QHZ�XQGHUVWDQGLQJ�RI�RXU�SRLQW�RI�YLHZ�Ş�
It has also, arguably, created fresh ground for commerce. 
,QVWDJUDP��OLNH�3LQWHUHVW��QRZ�KDV�FOLFN�WR�EX\�EXWWRQV��/LNH�

D�VRUW�RI�7LQGHU�IRU�IDVKLRQ��LW�DOORZV�\RX�WR�LPPHGLDWHO\�FRQQHFW�
ZLWK�D�GUHVV�RU�EDJ�WKDW�RQFH�PLJKW�KDYH�UHTXLUHG�VRPH�GHJUHH�
RI�FRXUWLQJ��%X\�QRZ�VDOHV��KRZHYHU��KDYH�EHHQ�ʯDW��ZKLFK�OHDGV�
RQH�WR�ZRQGHU�LI�WKHUH�LV�PRUH�URPDQFH�LQ�WKH�UHPRWH�
%XW�LI�,QVWDJUDP�SURYLGHV�D�QHZ�SURYLQFH�IRU�SURʮW�DQG�

fantasy, it also provides fresh opportunities for disappointment. 
/DVW�IDOO��DǟHU�PXFK�ʯLUWLQJ�ZLWK�&OHPHQWLQH��D�ʯRUDO�SULQWHG�
8OOD�-RKQVRQ�GUHVV���,�ʮQDOO\�PHW�KHU�LQ�SHUVRQ�DW�D�%DUQH\V�LQ�
1HZ�<RUN��,�PDGH�D�EHHOLQH�IRU�KHU��DV�LI�PHHWLQJ�D�ORYHU�DǟHU�
a protracted long-distance correspondence. As charming as 
&OHPHQWLQH�ZDV��ZH�ZHUH�XOWLPDWHO\�LQFRPSDWLEOH��
7KHUH�LV��LW�WXUQV�RXW��QRWKLQJ�TXLWH�OLNH�,QVWDJUDP�ZKHQ�

it comes to despair. One (non-Instagrammable) day not long 
DJR��ZKHQ�P\�VRQ�DQG�,�ZHUH�ERWK�IHOOHG�E\�WKH�NLQG�RI�
KLGHRXV�ʯX�WKDW�QRW�HYHQ�WKH�KDUGHVW�ZRUNLQJ�ʮOWHU�FDQ�PDNH�
pretty, I scrolled through my Instagram feed in the hope 
RI�ʮQGLQJ�D�PRRG�OLǟLQJ�GLVWUDFWLRQ��,�WKHQ�ZRQGHUHG�ZK\�
,�ZDV�FOHDUO\�WKH�RQO\�SHUVRQ�QRW�KROLGD\LQJ�LQ�WKH�)UHQFK�
&DULEEHDQ�ZLWK�D�IHGRUD�DQG�D�EORQG�FKLOG��
7KH�ZD\�URPDQWLF�FRPHGLHV�PLJKW�KDYH�D�ORW�WR�DQVZHU�IRU�

ZKHQ�LW�FRPHV�WR�RXU��XQDFKLHYDEOH��H[SHFWDWLRQV�RI�ORYH��,QVWD-
JUDP�QRZ�KDV�D�ORW�WR�DQVZHU�IRU�ZKHQ�LW�FRPHV�WR�RXU��DEVXUG��
H[SHFWDWLRQV�RI�ZKDW�RXU�OLYHV�VKRXOG�ORRN�OLNH��%XW�WKLV�SDU-
ticular brand of Instagram-fuelled inferiority complex is nothing 
D�OLWWOH�ORYH�DƨDLU�FDQśW�ʮ[��6SULQJ�LV�MXVW�DURXQG�WKH�FRUQHU��WKH�
SHUIHFW�WLPH�IRU�D�ʯLQJ��DQG�WKHUH�LV�VWLOO�KRSH�IRU�1DWDOLD���:H�
KDYH�QRW�\HW�PHW���$QG��RK��WKH�VXPPHU�,�PLJKW�KDYH�ZLWK�
Lune. Or Madi. Or Virginie. Or Clare Vivier’s fetching Henri. 
+RZ�KDSS\�ZH�PLJKW�EH��0D\EH�ZHśOO�JR�WR�3DULV��
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